e enacted in 1952 and has been amended more than 30 times.

Meteorological Service Act in Japan (enacted in 1952)

 developed on the premise that the collaboration across the sectors is essential.
* functions as the foundation for the development of meteorological services in Japan over

70 years!
Key Features

\, /" wmo Forecast,X
» The purpose of this Act: To ensure the sound development of meteorological services A i O i %a;}ﬁg”;g‘ﬁ,i';i |
(including those by the private sector) based on the prescription of basic related systems,
thereby contributing to promote aspects of public welfare such as disaster prevention, traffic
safety and industrial prosperity, and to engage in associated international cooperation efforts.

* Director-General of JMA: responsible for the sound developments of meteorological

services as a whole, incl. those by the private sector.

 Advisory Committee: composed of external experts from the public, private, and
academic sectors. It is authorized to make recommendations on high-level JMA policies.

» Single Authoritative Voice: Anyone other than JMA shall not issue warnings.
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Business model of Meteorological Services In Japan (Advisory Committee Recommendation in 1992)

JMA

» Responsible for fundamental public services with a focus on warnings for DRR

(Single Authoritative Voice)

» Not provides commercial services (Avoiding competition and conflicts of interest)

Licensed weather companies:

JMA Warnings,

Japan Meteorological Agency

Observation data,

Public

 Provide their customers with customized services and also JMA warnings.

 Assign certified weather forecasters.

* The number of licensed weather companies continues to increase (139, as of this moment)

since the deregulation in 1992,

JMA'’s data/products:
* Provided on a free and unrestricted basis.

* The Japan Meteorological Business Support Center (JMBSC) as the gateway.

Forecast, etc.

Japan Meteorological Business Support Center NWP data

JMA Warnings,
etc.

Weather

Private weather service companies

JMA Warnings,
| Customized

Services

v

Mass media, Internet, etc. Customers

JMA Warnings,
Value-added Services, etc.

~ N

Public

Vision for Meteorological Services in 2030 (Advisory Committee Recommendation in 2018)

Contribution to a Safe, Resilient, and Vibrant Society

 “Vision for Meteorological Services in 2030” developed by the Advisory
Committee in 2018 describes the society to be realized as a “Safe,
Resilient, and Vibrant Society,” three priority areas, and five
fundamental cross-cutting policies.

* The JMA’s vision statement updated based on this recommendation.

“To contribute to the development of society, through public-private-
academic engagement and international cooperation, by innovating
observation and forecasting techniques incorporating cutting-edge
technology, and by promoting full use of meteorological
information/data in various aspects of everyday life as indispensable
and fundamental public soft infrastructure.”

» Established in 2017, consists of more than 1,500 weather enterprises
including private weather service companies.
* Mission:
- Creation of new weather business models.
- Facilitation of weather data utilization in business sectors.
- Capacity development for weather data handling.

Weather Data Analysts (started in 2021)

50

» Considering that only 10% of companies use
meteorological data for their businesses, JMA
accredited “Weather Data Analysts” training
programs operated by private companies have been , |
initiated since 2021.

company

Weather Business Consortium (WXBC) (establishd in 2017)

Timely and proper DRR responses/actions for
extreme events

Vibrant individual life

Innovation in economic activities

Priority Areas

Accurate meteorological services will be provided, understood, and utilized by local residents, foreign visitors,
and businesses, enabling them to respond and act properly in case of disasters.

Improved quality of life and comfort for each individual through access to personalized meteorological services for
various aspects of each person's life

Meteorological information and data are utilized to create a variety of services and improve productivity in

various Iindustrial fields.
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1. Advancing Research and #
Development for Obs. & Forecasting

Advancing operational techniques, including
satellite and earth system modeling, to provide

2. Promoting Use of Meteorological Data 3. Supporting and Promoting
& Information Disaster Preparedness & Response

« Establishing an environment for easy acquisition and

L _ _ _ Advancing comprehensive decision support
utilization of meteorological data and information services for DRR stakeholders (hotiine, JETT

services supporting decision making at various * Improving user understanding of and capacity touse | aining )
time-scales( from nowcasting to decades) meteorological data and information
Fundamental Cross-cutting Policies
Science and Technology Efficient and effective R&D structur Basic Obs. Network Public-private-academia dialogue platform
User-focuse d Strategic R& D Planning Super computing Human resou xchange and development
Social Needs HR developments for R&D and DRR Data distribution infrastructure Promotion of joint projects
public-private partnership management Data sharing using Cloud technology

advantage

Central/Local
Governments

Why not use weather data?

* from 330 companies
* multiple answers allowed

Wedonotknow  Precision on TI ost is hi I e do not know a Others
10w to use weather forecast T eathe mp y to help
weather data Is not enough data bu ness with

veather data

Creating advanced
Weather-for-Biz models

» Promote use of weather data taking

» Utilize cutti

Preparation for weather business
promotion
» Continual improvement of information thru

interaction with users
> Capamty bundlng necessary for business of

Weather-for-Biz Forum

» Dialogue of industry, academia and
government

» Matching between private weather services

and consortium members in various fields

of developed technologies
ng-edge tech. for such business

Boosting Weather Biz Activities

by joint efforts of industry, academia and government

Widespread participation of private enterprises
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Past sales and customer data Sales data and social media qut shipment/
receipt records, etc.
Meteorological data Meteorological data Meteorological data




	スライド 1

